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Sri Lanka: Key Statistics

Nominal GDP USD 51Bn (2010)

GDP per Capita USD 2,399 (2010)

Real GDP Growth 8.0% (2010)

Inflation 9.8%(April 11, CCPI Y-Y change)

InterestRate 7.3% (12-month T-bill)

Exchange Rate LKR 110/USD
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Source: CBSL, Country Report - Sri Lanka, Economist Intelligence Unit, Global Finance, Asian Tribune 



Post War: A new era of opportunity
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ÅPolitical stability post elections

ÅEconomy expected to expand ~ 6.6% a year over the next 5 years

ÅImproved investor confidence: stock market performance in 2010  
~104%    (2009 ~ 125%    )

ÅTourism potential: 46% growth in arrivals for 2010

Source: CBSL, Country Report - Sri Lanka, Economist Intelligence Unit, Global Finance, Asian Tribune 



HEMAS GROUP
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Hemas : Key Statistics

Share Price Rs 47.50

MarketCapitalization Rs 24.3Bn

% of Total Market 0.94%

PER 20.1 times

PBV 2.7times

No of Shares 512Mn

PublicShareholding 28.05%
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Rs Mn. 10/11 09/10 Change

Group Turnover 18,067 14,997 20.5%

Group Earnings 1,210 902 34.2%

{ƘŀǊŜƘƻƭŘŜǊǎΩ CǳƴŘǎ8,874 7,692 15.4%

Capital Employed 14,666 12,367 18.5%



The Hemas Group

Hemas Holdings PLC

FMCG Healthcare

Pharma

Hospitals 
(70%)

Leisure

Serendib
Hotels PLC 

(51%)

Diethelm 
Travels 

(80%)

Transportation

GSAs

Travels

Maritime

Freight & 
Logistics

(49%)

Hemas Power 
PLC (75%)

Heladhanavi 
(47%)

Hydro Power

Other

IT Network 
Solutions

Property

BPO
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Our Portfolio  - FY10/11
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Group Revenue: 5-Year CAGR ~ 13.1%
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Growth in EPS Expected to Rebound 
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Comparative figures adjusted for sub division of ordinary shares  in the proportionof 5:1
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ROE: Showing signs of improvement
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Cash flows Vs Earnings
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Governance

ÅBoard of Directors:

ïFour  independent non- executive directors (including Chairman), one 
non-executive director, three executive directors

ÅBoard sub committees:

ïAudit committee ςTwo  independent non- executive directors

ïRemuneration committee - Two  independent non- executive directors

ÅFocus on Risk Management
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FMCG: Overview

ÅHemas, No.2 in Personal Care 
category

ÅPortfolio includes 18 popular brands

ÅMarket Leader in baby care, hair oil 
ŀƴŘ ƳŜƴΩǎ ƎǊƻƻƳƛƴƎ ŎŀǘŜƎƻǊƛŜǎ

ÅModern state-of-the-art production 
factory with R&D facilities

Å Island wide distribution reach               
~ 80,000 outlets
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Personal Care

Food & Home Care

Personal Wash 



FMCG: Key Brands
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Baby Cheramy

Å Market leader in the baby care 
category

Clogard

Å Clear USP - Clove oil 

Kumarika

Å Market leader in the hair oil 
market 

Å 4th largest revenue generator in 
the sector

Diva

Å A leading washing powder in 
the  market 

Velvet

Å Toilet soap, re-launched in 
December 09 



FMCG: 10-11 update
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Key Statistics                      2010/11            2009/10           Growth

Turnover (Rs. Mn)                           5799 5247                     11%

Profit After Tax (Rs. Mn)                  519 636                    (18%)

ÅBaby care, Fragrances, Homecare and Personal wash 
contributed positively to growth in turnover

ÅNew taxes levied on imports and increasing raw material 
prices impacted profitability, year-on-year

ÅDiva commenced local manufacturing at Dankotuwa

ÅRe-launch of Fems, our sanitary napkin brand and the launch 
of new variants of Kumarika, our hair oil brand

32%

Turnover 

Sector Group



FMCG: Accolades for our manufacturing facility

Å Gold award for the Extra Large 
/ŀǘŜƎƻǊȅ ŀǘ ǘƘŜ /b/L Ψ!ŎƘƛŜǾŜǊǎ ƻŦ 
LƴŘǳǎǘǊƛŀƭ 9ȄŎŜƭƭŜƴŎŜΩ !ǿŀǊŘǎ нлмл
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Å Dh[5 !ǿŀǊŘ ŀǘ ǘƘŜ Ψbŀǘƛƻƴŀƭ 
tǊƻŘǳŎǘƛǾƛǘȅ !ǿŀǊŘ нллфκмлΩ 
presented by the National 
Productivity Secretariat


